VOLUME SIXTY-EIGHT. NUMBER TWENTY-TWO 


DECEMBER 24, 1945 


THIS WEEK 


Our Greetings and Thanks—Editorial . . . . . 
Canned Foods for the Starving 
Maine Canners Hear of Broadened Market . 


New York Canners Celebrate Sixtieth Anniversary . . . 


on nN 


The Buying Spree in Evidence—‘“‘Better Profits” * 
Suggested Processed Vegetable Goals for 1946 . . . . 
REGULAR FEATURES 
Selling Helps by “Better Profits’ . . . . . . . 8 
Grams of Interest—News and Notes of the Industry . 4 9 
Watching Washington—Orders—Regulations . . . . 12 
Weekly Review of the Canned Foods Markets . . . . 14 
‘‘Where to Buy” Machinery and Supplies . . . . . 21 


A Merny Christmas 


FOO 
NNED OS a a 
Cr 
O 
\ 
ICINESS JC 1 ot ri = AN 
‘HE  -USINESS JOURNAL OF THE = PANNING AND ALLIED 
ae 
- 
S; 72 
NCE 18 
305 
QF 
RIO iy 
we 
ORE 
Be! 


Here’s one door you’re 


invited to stick your foot in! 


As a matter of fact, vou don’t even have to 
use that much violence. 


Just flick the latch, and come in! 


You'll be greeted —by a group of specialists 
who'll get right down to work with you. 

For we're inviting you as a customer to 
come over and discuss your pack and produc- 
tion problems with us—to talk over ideas for 
your future market. And we're offering you the 
service of our laboratory and plant facilities, 
among the most extensive in the country. 


There’s no cost involved, either! ‘This is a 
free customer service of ours. For we're certain 
we can help you find a solution to those pro- 
duction troubles that plagued you during the 
last pack. 

And we believe we can help increase the effi- 
ciency of your present processing methods 
and develop a more attractive container for 
your postwar selling. 


Why not see if we're right? 


Follow all the canners who have turned to us 
for help these past 44 years. Follow Uncle Sam 
who counted on us for special war containers 
for his servicemen— 


And call our nearest representative today — 
or write to our main office! 


AMERICAN CAN COMPANY 


230 Park Avenue CACO New York 17, N. Y. 


WORLD’S LARGEST MANUFACTURERS OF FIBRE AND METAL CONTAINERS 
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at the Post Office, Baltimore, Md., under Act of March 3rd, 1879. 


AYARS HI- SPEED 9 Pocket UNIVERSAL TOMATO 
| and CUT STRING BEAN FILLER 


For filling whole tomatoes | 


Measures each can full alike without 
crushing 


Larger hopper and longer shaker. Fills 


more whole and even 


Large juice pan—Double valve juicer 


PLUNGER 
ADJUSTMENT 


Soon pays for itself in labor saved over 


hand fill 


Capacity up to 180 cans per minute. 
Prices on request 


AYARS MACHINE COMPANY 


Salem, New Jersey 


Greetings 


Py the approach of the Holiday Season 
we take a moment to remember the plea- 
sant things the pear has brought, the old friends 
we have kept, the new friends we have made, 
to look forward to the coming vear with opti- 
mistic faith, and to wish pou a Christmas of 
Merriment and Rejoicing and a New Year 
of Happiness and Prosperity. 


/FRANK HAMACHEK MACHINE CO. 


q of Viners, Viner Feeders, Ensilage Distributors and Chain Adjusters 
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HERE’S ANOTHER in the latest series of Continental adver- 
tisements running in full color in America’s leading maga- 
zines— Time, Newsweek, U. S. News, Business Week, Fortune. 
Keep your eye on Continental and on Continental’s trade- 
mark, too! The Triple-C stands for one company with one 
policy—to give you only the very best in quality and service. 
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EDITORIALS 


GOD REST YOU MERRIE, GENTLEMEN— 
AND GALS! 


we were able to commandeer Santy’s sled and 

reindeers, and his speed in traveling, so that 
we might drop in on every one of our steadily growing 
family of readers, and wish each one of them, and 
theirs, the Peace of Christmas and with the hope that 
it may abide with them all during the coming year. 
After the turmoil of war, peace can be more readily 
realized, evaluated and enjoyed. We wish you and 
yours a VERY MERRY CHRISTMAS. 


With our season’s greetings go our sincere thanks 
for another year of loyalty and appreciation on your 
part. Note that this issue is the 22nd number of our 
68th year of service to this one industry! That you 
have borne with us through all these years, years which 
represent the span of life of this great industry, is a 
compliment to us deeply appreciated, and for this we 
think you. It could never have happened if you had 
not been constant and contented readers, and because 
of which our advertisers have as faithfully stood by us. 
All of which is mentioned here only because we want 
yo. to know that we feel a deep appreciation for this 
lo: « faithfulness, and we wish to thank you in this the 
on ° way, as it is the surest way, for us to reach you. 


()» GREETINGS AND THANKS—Would that 


our greetings shower down on us in the form of 
ch ks for subscriptions year after year, keeping our 
a) -eciation alive, but calling up memories, too. Your 
ec ors first job, begun at a very early age, was the 
h: ling of the subscription list and today we find 
m -' of those same names among those checks! More 
0! -urse in the second and the third generations. And 
0! 1 there are little personal notes of appreciation— 
ai at times of serious disagreements, which but evi- 
di es the human in us—but keeps that intimate touch 
th all of us love. And some of these are almost em- 
bs -assing, the while they are heartening and encourag- 
it It has never been our practice to use these as 
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selling boosts, and we know that the writers are not 
seeking publicity but are sincere in their expressions. 
As for instance one such letter has just come out of 
the golden West. He writes: 


“Dear Mr. Judge: 

It has been the writer’s intention for a long time 
to write you with reference to the manner in 
which your publication is presented. 

Your editorials especially are of much interest 
to the writer, and it is heartening and encouraging 
to read your opinions and ideas, which admittedly 
are of a very liberal nature and show the compre- 
hensive understanding of the issues under which 
we are working today. 

Your views are outstanding, especially, because 
most of the other editors not only of trade maga- 
zines, but of other publications especially in the 
business world seem to follow along shoulder to 
shoulder encouraging the kind of attitudes and 
ideas which in the long run hurt rather than help 
business. We find the majority of them are 
neither liberal or progressive, and they seem to 
reflect the opinions of groups and individuals who 
are interested only in the profit angle of business, 
rather than to realize that conditions today are 
such as to require that problems be attacked more 
from a humanitarian and brotherly standpoint, 
rather than from one’s own individual and selfish 
viewpoint. 

In closing I want to wish you continued success 
in the publishing field, and as always will look 
forward with pleasure to receiving ‘The Canning 
Trade’. With kindest regards, I remain,” 


In addition to being highly complimentary there is 
food for thought in that letter, as you note. He will 
find wide agreement as to present day’s needs, and may 
the change speedily happen. 

To the writer our sincere thanks, and to all of you: 

A VERY MERRY CHRISTMAS 
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CANNED FOODS FOR THE STARVING—The 
drive to obtain canned foods to be sent to the starving 
in Europe and Asia is meeting with the generous re- 
sponse that can always be counted upon from our 
people. Hundreds of tons have already been con- 
tributed by firms and individuals, taking the whole 
country over, and yet we all know that this is but a 
drop in the bucket for the needs perfectly evident in 
those blasted countries. And we understand they are 
being rushed overseas, and we hope so. Winter has 
set in, and cold and hunger are not nice things to 
visualize, but they are there in stern reality for mil- 
lions upon millions of the innocent children and women 
and the old and feeble. 

Have we done all that we could? Certainly we can- 
not do too much. The event all Christian peoples cele- 
brate, Christmas, prompts this help, but the enormous 
task this entails may not be fully realized. But that 
should not deter anyone. Whether friends or former 
enemies every one of them feels the cold, and feels it 
the more if they are half starved and dreadfully hun- 
gry, and there are millions upon millions of them in 
that exact position right now. In fact they are dying 
by the hundreds every day, dying of starvation and 
cold. Can’t we double and treble our contributions, in 
the name of humanity? In former bond drives we used 
the term “Give until it hurts,” and we did, but we 
were then speaking of money. Now we speak of foods. 

Let’s put this down on a commercial basis. There 
are thousands upon thousands of cases of what the 
brokers and buyers consider poor quality canned foods, 
but which in fact may have been carefully prepared 
and properly processed canned foods of all kinds, suf- 
fering only from the argus eyes of the buyers, but none 
the less good foods, especially from the standpoint of 
the needs in those distressed countries. Far be it from 
us to wish to suggest the shipment of such quality 
canned foods where the aim is to build up export de- 
mand for our products, but these goods going to feed 
the hungry are not in that class, and would be wel- 
comed by every recipient in anyone of those countries. 
Here is an opportunity to clean up the whole market 
of such goods, which always serve as a deterrent in 
general market transactions in our country. But if 
they are good food, safe and nutritious even though, 
according to our ideas of low quality, they would serve 
their purpose in this instance. And they should be 
offered so that it may not be claimed that we are dump- 


ing such goods. Fortunately everyone knows tht 
there are no amounts of goods in existence that ca, 
today, be considered as of the dumping volume. (n 
the contrary the scarcity of canned foods is universa -y 
recognized, so that claim cannot be made. We speak .f 
what we all know as seconds, the goods which must |:e 
labelled “Good food, but of low quality.” If they are 
good food they will answer these needs. And if theve 
are any amounts of canned foods, in any warehouses, 
considering the heavy demands that has existed for 
years now, they must be such goods. Let’s get them 
out; contribute them to the hungry, and make a virtue 
out of necessity. 

Go over your warehouses, canners and distributors, 
and get these goods out. And don’t be too squeamish; 
let some of the better goods get mixed with them. But 
get them out, and get them on their way to these needy 
folks. 

If only we had had a normal tomato pack this season 
we had intended to propose the contribution of a mil- 
lion cases of tomatoes for these starving—the greatest 
boon that could come to them, since tomatoes are the 
greatest anti-scrobutic known, and famine and hunger 
are the enemies that cause scurvy, with all its ills. Even 
low grade canned tomatoes can prove valuable in this 
respect. And canned foods are the only sort of food 
that can be safely shipped and handled under the 
existing conditions. Remember this food has to be 
scattered far and wide, over the country and in the 
devastated cities, a tremendous job for the distribu- 
tors, but canned foods can be handled best of all. If 


- you can supply any amount for this purpose, in the 


name of humanity do it, and do it at once. You will 
not have trouble in finding where to offer them, but 
take a personal interest in it, and see that the goods 
are on their way now, while winter rages, and hunger 
is killing millions, and causing diseases that will kill 
still more. 


Having been more abundantly blessed by Almighty 
God than any other nation on earth, we should show 
our gratitude now by feeding these hungry. And if 
we do, be assured we will be still more blessed by Him 
who gives us our all. 


And there is no law against anyone going in ‘to 
buy all the canned foods he possibly can, for this de- 
serving purpose. 


Merry Christmas to you and yours. 


WAR-BORN CANNED MEAT 
WILL SOLVE MEAL 
PROBLEMS 


“Meet War-Born Canned Meat” is the 
highly descriptive title of a booklet which 
introduces about 40 war-developed canned 
meat products to the American house- 
wife and recently released by the Can 
Manufacturers Institute. 


In the past few years, the variety of 
canned meats has been quadrupled. Be- 
fore the outbreak of the war, there were 
only a few canned meat items familiar 
to every American housewife—Corned 


Beef, Corned Beef Hash, Devilled Ham, 
Chili Con Carne, Luncheon Meat and 
Sausage Meat. Now there are forty 
canned meat items—most of them un- 
familiar to civilians. 


The ease with which meals from cans 
may now be prepared should have in- 
stant appeal to the housewife. When one 
can produces almost an entire meal, 
homemakers will examine grocery shelves 
very carefully for such food treats as, 
Ham with Candied Sweet Potatoes, 
Chicken and Vegetables and Frankfur- 
ters and Beans. 
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PHILADELPHIA BROKERS ELECT 


Walter R. Wilgus, Wilgus & Sampse, 
was elected President of the Philadelp! ¢ 
Food Brokers Association at a meeti: 
held at the Benjamin Franklin Hot |, 
December 3. Other officers elected ai : 
R. L. Fitzwater, Jr., R. L. Fitzwater % 
Son, Vice-President; Frederick W. Cha:*, 
Chase Sales Company, Secretary-Tr« - 
surer. Directors elected are: Aus 
Carey, Carey & Cole; J. C. Blaskey, J. ”. 
Blaskey Company; and H. Washingt”, 
George S. Washington & Son. 


December 24, 
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N:W YORK 
CANNERS 


Hono’ Past Presidents — Discuss Postwar 
Prospects, Labor, Agriculture, Diet—Elect 
Herb E. Apple, Jr., President 


Ceicbrating their 60th Anniversary as 
an association, the Association of New 
York State Canners, Inc., at their annual 
meeting, December 13 and 14, fittingly 
honored those men (the past presidents) 
who have given so much of their time 
and ability to make this one of the lead- 
ing associations in the industry. Since 
the organization was founded in 1885, 
there have been 36 presidents. Today 
exactly one half that number, 12. are 
still living. Twelve of them were present 
to hear their praises sung by newly 
elected Herb Apple, Jr., and to receive 
each a handsome desk set inscribed in 
silver with the name of the association 
and his year of service. This list in. 
cludes many of the notable men in the 
industry and New York canners are 
justly proud of them. Here is the com- 
plete list with years of service in paren- 
thesis: 


T. L. Bunting (1885-93), F. F. Hub- 
bard (1894-99), L. P. Haviland (1900- 
01), S. P. Sherman (1902-03), E. K. 
Burnham (1904-05), J. P. Olney (1906- 
12), J. C. Winters (1912, half year), 
E. S. Thorne (1913, half year), G. G. 
Bailey (1913, half year), N. J. Griffith 
(1914), E. S. Thorne (1915-16), D. C. 
Pierce (1917), G. A. Burnham (1918), 
A. H. Cobb (1919), C. H. Tugwell (1920- 
21), A. R. Hunt (1922), L. Meulendyke 
(1925), J. D. Fuller (1924), R. W. 
Hemingway (1925), E. O. Shuster 
(1926), W. R. Olney (1927), E. A. Salter 
(1928), G. S. Haxton (1929), S. C. 
Hemingway (1930), B. C. Olney (1931), 
H. FE. Halstead (1932), B. E. Babcock 
(1933), R. S. Thorne (1934), J. V. Me- 
Innes (1935), C. C. Seutt (1936), Wil- 


liam (Gewley (1937), L. E. Munger 
(193s), F. H. Van Eenwyk (1939), 
F. L. shannon (1940), W. E. Halstead 
(1941. H. T. Cumming (1942-43), H. F. 
Patte -on (1944), P. J. Naeye (1945). 


Pre lent Peter J. Naeye, who ably 
condu ed the several sessions, weleomed 
mem! s and guests, and immediately 
lapse’ into a reminiscent mood. He 
brou; his audience back to the early 
days the industry by reading the min- 
utes the March 13, 1894, meeting 
whic! early established the date of the 
foun: ‘on of the Association. 


.ATER CONSUMPTION OF 
CANNED FOODS 


F. . Stare, President of National 
Cann, Association, first guest speaker, 
did it of reminiscing himself. And 
Incid: ally, in case there is some doubt 


in th saind of any reader, this gentle- 


man’s background and experience in can- 
ning circles covers a lot of territory. We 
followed him around to many meetings 
this fall and there was hardly a State 
in which he had not done some canning. 
This time he did not claim membership 
but stated that he knew personally every 
past president of the association, includ- 
ing the first. 

A greater consumption of canned foods 
is expected in post-war years by Mr. 
Stare, who said he believes that public 
food-consciousness has been strongly de- 
veloped by the Nation’s wartime experi- 
ence. However, to maintain and increase 
public acceptance of canned foods, Mr. 
Stare urged canners to continue improv- 
ing quality. The proper emphasis, he 
said, should not be placed on “how much” 
to make the pack, but “how good” to 
make it. 


EMPLOYMENT IN 1946 


Milton O. Loysen, Executive Director, 
Division of Placement and Unemploy- 
ment Insurance, took great pains to point 
out that organized employment effort by 
Government agencies would not suffer 
when the program is returned to the 
States. It was not the federalized ad- 
ministrative network that brought you 
your labor supply last year, he said. It 
was the money and energy and enthusi- 
asm thrown into the problem because we 
were at war. Exactly the same results 
could have been produced with State ad- 
ministration provided the appropriations, 
the regulations, the compulsion, and the 
patriotic spirit arising out of the war 
effort were present. Now we have to 
find a substitute for this wartime drive. 
Mr. Loysen said we have to make careful 
plans for recruiting labor for food proc- 
essing in 1946 because general employ- 
ment prospects look encouraging. He 
asked for active cooperation of the asso- 
ciation and promised maximum effort on 
his part. 


A HIGH QUALITY DIET 

“Tf we can move toward the goal of a 
high quality diet including fresh milk 
and eggs, vegetables and fruits the agri- 
cultural problem will be one of limita- 
tions of food production capacity rather 
than surpluses,” said Dr. W. I. Myers, 
Dean, New York State College of Agri- 
culture. 

Dean Myers listed four essentials in 
working toward the “high quality diet’ 
goal: 1, adequate consumer purchasing 
power to buy the needed foods; 2, a 
knowledge of the importance of nutrition 
by consumers, and knowing how to com- 
bine different foods to get a good diet; 
3, applying Government support-price 
funds, if any, to aiding low-income fami- 
lies to obtain adequate diets; and 4, the 
production, processing, and distribution 
of the kinds and amounts of food neces- 
sary. 

A high quality diet for all, stated the 
speaker, will require the full cooperation 
of producers, processors, marketing agen- 
cies, colleges, experiment stations, and 
extension service. 


(Please turn to page 18) 
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MAINE 
CANNERS 


Hear of Broadened Market——Advised to 
Emphasize Quality Rather Than Quantity for 
1946 Production to Maintain Demand 


Speaking before the meeting of the 
Maine Canners Association at the East- 
land Hotel, Portland, December 10, Fred 
A. Stare, President of the National Can- 
ners Association, predicted wider accep- 
tance for canned foods as a result of a 
broadening of the public’s food conscious- 
ness due to the Nation’s wartime experi- 
ence. Mr. Stare said that millions of 
service men now returning to civilian 
life have become acquainted with canned 
foods served to them as an important 
addition to their field rations and are 
carrying this acceptance into civilian 
markets as they resume their places in 
our domestic economy. Rationing and 
civilian scarcities have made the house- 
wife more aware of canned foods than 
ever before, but to maintain this public 
acceptance, Mr. Stare said, canners are 
going to have to continue to improve the 
quality of their goods. In planning for 
1946, he said that emphasis should be 
placed on not “how much” to pack but 
rather “how good” to make it. He urged 
the canners to let the public know that 
canned foods are nutritious and economi- 
cal, and to that end promised a continua- 
tion of NCA’s current program of devel- 
oping a voluntary labeling system that 
will give adequate information so that 
consumers will be better informed than 
ever as to what is in the can. He ex- 
plained in detail the work of the associa- 


tion’s committee in developing a uniform 


statement of terms for labels so that the 
same statement with reference to varie- 
ties, styles of packs, and the like will 
appear uniformly on every can of food 
and thus eliminate confusion in the mind 
of the housewife. 


NCA’s Secretary, Carlos Campbell, 
was also in attendance and told of the 
necessity for the many controls placed 
upon the industry during wartime, espe- 
cially in tin conservation and the limiting 
of can sizes. He recommended that can- 
ners work out a program of standardiza- 
tion of can sizes that will assist the 
housewife in her purchase of canned 
foods along the lines recommended by the 
Bureau of Standards and adopted by the 
industry prior to the war. 

Other speakers to address the meeting 
were A. K. Gardiner, State Agricultural 
Commissioner; George Crisp, from the 
New York office of the Department of 
Agriculture; E. N. Reusswig from the 
Office of the Quartermaster General; 
Glenn Greene from the New Jersey 
Quartermaster Depot; and Smith MclIn- 
tire, State Supervisor of Emergency 
Farm Labor. All of these gentlemen had 
important messages bearing on the lift- 
ing of controls and other factors which 
will affect 1946 production. | 
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THE BUYING SPREE EVIDENCE--- 


Historical examples worth remembering—-All things in the same line— ‘he 
old familiars coming back~~—Consider the specialties BETTER PROFITS 


Yesterday searchers for the ordinary 
small Christmas Tree bulbs were out of 
luck. None were to be had. All retail 
distributors, however, told with satisfac- 
tion that they received a few sets of 
seven neon Christmas Tree lights to re- 
tail at from $6.75 to $7.00 but that they 
were all sold weeks ago. You can buy 
fountain pens that are said to require 
filling only once in a year or two, but the 
common or garden variety of fountain 
pen at a so-called reasonable price seems 
to be non-existent. You may buy flannel 
bath robes for the pulchritudinous male 
at from thirty dollars up but you are un- 
able to find easily any bed socks. And so 
it goes. 

“Berkeley,” our esteemed San Fran- 
cisco correspondent, reports that special- 
ties are coming back. “There is a good 
demand for almost anything out of the 
usual run in canned fruits, fish or vege- 
tables, with many calls for items that 
have been off the market in recent years. 
The California Sunset Products Company 
of Merced, has arranged to put up a 
limited pack of brussels sprouts packed 
in tarragon vinegar. This concern has 
also packed artichokes at times. Diced 
carrots have become quite an article with 
some California canners and a large pack 


has been made this year. This item is ° 


very attractive in glass and is serving to 
boost the sale of the product in tin. 
Retail grocers are reporting calls for 
canned sweet potatoes but these seem dif- 
ficult to locate.” 


Of course, there is nothing particularly 
startling about the packing of diced car- 
rots in glass or in the demand for canned 
sweet potatoes, but I quote “Berkeley” 
as an indication of trends in the preserv- 
ing of foods. As time passes we will see 
more of the specialties developed through 
pilot packs until sooner or later some 
canner will establish a reputation for the 
distribution of some especially delicious 
article and we will see another started 
on the road to fame and riches. It may 
as well be you or you as someone else. 
Naturally, old standbys will still be in 
demand and there will probably be some 
slackening in the demand for the un- 
usual as payrolls become less swollen and 
employment diminishes. How about that 
experimental pack next year of that item 
you have dabbled around with for the 
past few years when time and oppor- 
tunity offered you a chance to experiment 
a little? Dig up the last figures you had 
on costs, see if you have labels enough 
to cover what you may reasonably expe:t 


to market, or plan a newer and better 
label. 1946 may be the year in which 
to get a head start in production and 
distribution as well. : 


DISTRIBUTION 


Just a word here about distribution. 
More and more all large manufacturers 
of foodstuffs have come to the idea ef 
specialists in distribution. This is true 
from the largest down. It is true that 
many sales forces do sell widely different 
items but in the majority of cases some- 
where in the background is a man or two 
who is directly responsible for the intro- 
duction of the article to all members of 
the sales force and the distributors. This 
can well be a man who in the start is 
most responsible for the development of 
manufacturing and quality standards in 
the new product. Granted he has a rea- 
sonable amount of sales “savy” he will 
do best in introducing the newcomer to 
your line. Turn him loose on it and let 
him work out his own salvation as far 
as introductory sales work is concerned. 

Depending on economic conditions of 
course, you may or may not price the 
article according to current costs. If 
price ceilings are still in effect when you 
start selling you will of course have to 
sell at prices fixed for you, but if they 
are not you may set base prices so as 
to come out whole on current operations, 
or you may anticipate slightly reduced 
costs after maximum distribution has 
been attained and price your offerings 
accordingly. 

As far as sales helps are concerned, 
you will naturally be guided largely by 
the nature of the product you are offer- 
ing. If it is comparatively rare, put up 
in small packages, a counter display box, 
attractively lithographed may be just the 
thing to help place it where many will 
buy on impulse. Usually a small, well 
gotten up display hanger will help as 
well in getting more consumers interested 
in the offering. Then too, if it is new 
and not widely knewn as a basic product, 
a small booklet giving recipes for use 
will help to more quickly introduce it to 
consumers. 


NEW ITEMS 
Occasionally the packer of a line of 
preserved foods sees fit to offer a limited 
amount of a new article in connection 
with a shipment of foods well introduced 
to the trade. This results in the new- 
comer riding on the reputation of the 
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established item and often results too, in 
a much more rapid introduction than 
would otherwise be the case. This plan 
you have to work out according to your 
own ideas and knowledge of how much 
you might be helped in your introductory 
work. There will be those who will be 
attracted to the use of premiums while 
introducing a new article. Already pre- 
mium houses are traveling men, extolling 
the virtues of point of sale advertising. 
You may be tempted to adopt some such 
plan in the introduction of your new 
item. I can only suggest in this con- 
nection that believe it or not the cost of 
the premium is generally included in the 
asking price of the commodity sold with 
its help. Reduce this first asking price 
by the subtraction of the sales promotion 
cost and you will be in a better position 
to finally introduce your baby. 


WAYS TO ADVERTISE 
If you feel you are able to support 


. initial distribution by means of adver- 


tising, take on a schedule of radio spot 
announcements or a fifteen minute pro- 
gram a few times weekly over a station 
blanketing the territory where you are 
attempting to get distribution. Or a 
limited but consistent schedule in local 
newspapers. Many papers today are back 
again with a service force on the street, 
helping to get distribution for manufa:- 
turers who carry schedules with them. 
Then too, a newspaper force is generally 
able to be of considerable help to anyone 
seeking to enter a market where the 
paper has an adequate circulation. 

If you adopt radio or newspapers as a 
supporting medium for your initia’ dis- 
tribution, simplify your advertising 
theme. It may be based on quality «one, 
it may stress a local angle such as sup- 
port of a product swelling payrolls i. the 
community, or it may play up local ride 
in a product helping to make the lo lity 
better known. Be certain your tota con- 
templated expenditures for adver sing 
bear a fixed relation to your antic tel 
distribution, then you will not be s 2nd- 
ing your money blindly. 

Remember, the greatest loss of ti e in 
the development of any project i the 
time lost in getting started. Star now 
to plan for that pilot pack of e new 
product in 1946. Your future sale and 
profits will increase as you do! 

May your Christmas be merr: and 
your New Year happy. 
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RAMS INTEREST 


PRITCHARD CHANGES 


a Special Meeting of the Board of 
Dir tors of E. Pritchard, Inc., Bridge- 
ton. N. J., December 14, Charles A. Pea- 
coc! Chairman of the Board, tendered 
his vesignation and was replaced by 
Perv S. A. Richardson, formerly Vice- 
President In Charge of Sales. Mr. Pea- 
cock who is well known in Bridgeton has 
beer. connected with the Pritchard Or- 
ganization for nearly 48 years and is a 
former President of the Company. Lt. 
Comdr. Norman R. Prouty of New York, 
now on terminal leave from the Navy, re- 
places Mr. Richardson as Vice-President 
In Charge of Sales and was elected a 
Director. Lt. Comdr. Prouty will move 
his family to Bridgeton in the near 
future. 

A well earned promotion was that of 
Arthur E. Schiller who was elected Vice- 
President In Charge of Production. Mr. 
Schiller has been connected with the 
company icr over 20 years and was 
formerly General Plant Manager. 


» 


TENNESSEE-KENTUCKY DATES 


The Annual Meeting of the Tennessee- 
Kentucky Canners Association will be 
held at the Andrew Jackson Hotel, Nash- 
ville, Tennessee, February 25 and 26. 


UNDER NEW MANAGEMENT 


J. G. Wood has taken over the Mt. 
Airy Canning Company at Dobson, North 
Carolina, and will operate the business 
as the Wood Canning Company, packing 
kraut, beans, tomatoes and blackberries. 


DR. CLAGUE JOINS MAXSON 


Maxson Food Systems, of New York, 
a division of The W. L. Maxson Corpora- 
tion. has announced the appointment of 


Dr. ‘ohn Albert Clague, a specialist in 
the ‘eld of food research, as chief food 
tech ologist with headquarters in_ its 
prodction plant at Queens Village, 


N. \ 

D» Clague recently was assistant to 
the icer in charge of the Subsistence 
Divi on of the Bureau of Supplies and 
Acc. nts in the Navy, having left his 
post s chemist with the National Can- 
ners *ssociation in Washington, in 1942, 
to «ote himself to the war effort. 

D Clague received the degree of B.S. 
fro: he University of Washington in 
192: majoring in chemistry, fisheries 
and .cteriology. He joined the faculty 
oft Massachusetts State Agricultural 


Col’ » in 1931 as a food research assis- 
tan nd received there the degrees of 
M. nd Ph.D. He was appointed as- 
sist professor of food technology in 
193. +emaining in that capacity until 


194° vhen he went to Washington for 
the tional Canners Association. 
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MERRILL HEADS CROWN CAN 
SALES 


David O. Merrill has been appointed 
Manager of Packers Can Sales, accord- 
ing to an announcement by F. H. Braith- 
waite, vice-president and director of sales 
of Crown Can Company. 

Mr. Merrill, who will assume his new 
duties on January 1, 1946, was educated 
at Brown University, and was associated 


DAVID O. MERRILL 


with American Can Company in New 
York for seven years before joining the 
Crown organization as a sales represen- 
tative in 1941. Transferred from the 
New York City sales territory to serve 
as temporary representative in Washing- 
ton during the early period of the war, 
Mr. Merrill was promoted to New York 
District Sales Manager in 1943. In June 
of this year, he was appointed assistant 
to the director of sales and has been act- 
ing in an executive capacity in both 
Packers Can and General Line Divisions. 

As Manager of Packers Can Sales, Mr. 
Merrill will supervise company’s 
sales activities in that division through- 
out the country. He will make his head- 
quarters in the Philadelphia office of 
Crown Can Company. 


RITTER BONUS CHECKS 


In conformity with the policy of many 
years standing, the P. J. Ritter Company, 
Bridgeton, New Jersey, canners, again 
distributed bonus checks averaging 
nearly 5 per cent of the employes’ annual 
earnings. More than 500 individuals 
participated in this addition to their in- 
come, which was’ received in good time 
for use in their Christmas shopping. 
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SAUERKRAUT PACK 


September 1, 1944, to September 1, 1945 

This report compiled by National Can- 
ners Association is based on reports from 
all of the canners known to have packed 
sauerkraut for the 1944-45 season. This 
compares with a total of 2,198,942 actual 
eases packed during the 1943-44 season. 

These figures include only the sauer- 
kraut packed in hermetically sealed con- 
tainers and sterilized by heat. 


Mise. 
24/2%. 6/10 Tin&Glass_ Total 
cases cases cases cases 
New York.... 324,187 543,777 77,675 945,639 
Ohio, Mich. 
and Ind..... 217,429 307,635 67,775 592,839 
Wisconsin ... 190,991 251,280 2,763 445,034 
Other 
Mid - West 27,000 94,000 
19,622 60,298 5,500 85,420 
105,635 19,848 248,415 373,898 


Total U. S... 884,864 1,249,888 402,128 2,536,830 


In the listing of States above, “Other 
Mid-West” includes Iowa, Illinois, Ar- 
kansas, Missouri, and Minnesota. “West” 
includes California, Colorado, Montana, 
Utah, Oregon and Washington. “South” 
includes Tennessee and Kentucky, North 
Carolina, Texas, Virginia, Georgia, 
Maryland and Florida. 


BIRDS EYE-SNIDER 
SALES MANAGER 


E. A. Snyder, formerly District Sales 
Manager in San Francisco, has been 
named Western Division Sales Manager 
for Birds Eye-Snider, Inec., Martin 
Mathews, former New York Branch 
Manager of Q-F Wholesalers, Inc., a 
Birds Eye subsidiary, has been made 
Southern Division Sales Manager, ac- 
cording to an announcement of Austin S. 
Igleheart, President of the General Foods 
Corporation. 


PLANE MANUFACTURER TO 
MAKE FROZEN FOOD 
CABINETS 


One of the nation’s major aircraft 
manufacturers has retained the Bob 
White Organization of Chicago, food in- 
dustry consultants, to develop plans for 
entering the frozen food field, it has been 
announced. A line of both home and re- 
tail store display freezers is contem- 
plated. Plans for these units will be 
based on the results of an extensive sur- 
vey of both merchants and consumers 
made by the Bob White Organization. 


The aircraft company, which produced 
much military equipment during the war, 
employs more than 2500 people and has 
several plants, is preparing to include 
the fabrication of cabinets and equip- 
ment for the frozen food industry as a 
part of its peace-time production. The 
White organization will develop national 
distribution and sales plans for the cabi- 
nets and equipment. 

Charles W. Stillman, director of frozen 
food field activities for the White organi- 
zation is supervising the work for the 
aircraft company. 
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JOHN J. NAGLE 


CROWN CORK & SEAL OFFICERS 


At the December meeting of the Board 
of Directors, John J. Nagle was elected 
President of the Crown Cork & Seal 
Company, Inc., effective January 1, 1946, 
according to an announcement made by 
Charles E. McManus, Chairman of the 
Board of Directors. Mr. McManus has 
resigned as president but will continue 
to take an active part in the affairs of 
the company. 

Mr. Nagle had been treasurer of the 
New Process Cork Company of which 


CHARLES E. McMANUS 


Mr. McManus was President. The Com- 
pany was so successful that in 1927 Mr. 
McManus acquired control of the old 
Crown Cork & Seal Company, Baltimore, 
merging the two organizations. Mr. 
Nagle has been Treasurer, Secretary and 
a Director of Crown Cork & Seal Com- 
pany, Inc., since that time. He is also 
a Director and officer of Crown’s sub- 
sidiary companies. He is 53 years of 
age. 

Mr. McManus further announced that 
F. Erwin Fusting will continue as vice- 
president, also succeeding Mr. Nagle as 


CHARLES E. McMANUS, JR. 


Treasurer and Walter L. McManus will 
succeed Mr. Nagle as Secretary of the 
Company. 

At a meeting of the Board of Directors 
of Crown Cork International Corporation 
Charles E. McManus was elected Chair- 
man of the Board of Directors resigning 
as President, but will continue to be 
actively engaged in the affairs of the 
Company. Charles E. McManus, Jr., 
was elected President of the corporation. 
He is also Executive Vice-President and 
a Director of Crown Cork & Seal Com- 
pany, Inc. 


DONALD BARR JOINS 
ADVERTISING AGENCY 


Appointment of Donald Barr, Vice- 
president of Birds Eye-Snider, Inc., in 
charge of marketing, to an executive post 
with Young & Rubicam, Inc., advertising 
agency, was announced Nov. 29 by 
Sigurd S. Larmon, president. Mr. Barr 
will join Young & Rubicam on January 4 
and will be assigned to the Hollywood 
office of the agency. He has been with 
the Birds Eye division of General Foods 
Corporation since his appointment as ad- 
vertising manager in January 1934, dur- 
ing which period he contributed greatly 
to the national growth of Birds Eye 
Frosted Foods. He later became produc- 
tion manager of the company and was 
appointed vice-president in charge of 
marketing in 1948. 


Prior to joining Birds Eye, Mr. Barr 
served for 2%4 years as a food consultant 
to the Russian Government which was 
followed by a year in a similar capacity 
with British Canners, Ltd. He entered 
the canning business as a young man in 
his father’s canning factory in Minne- 
sota. He is a graduate of the University 
of Wisconsin. 


CLEVELAND BROKERS ELECT 


At the annual meeting of the Cleve- 
land Food Brokers Association, Friday, 
December 7, Arthur C. Marquardt was 
elected President for 1946; Fletcher M. 
Turner, Vice-President; Charles Kirk- 
patrick, Treasurer; Morris H. Straus, 
Secretary; and Neal W. Keefer, Direc- 
tor. All of these men operate their 
businesses under their respective names. 
In 1939 Mr. Marquardt was President of 
the Associated Grocery Manufacturers’ 
Representatives at which time he inaugu- 
rated the certificate of recognition which 
is now being awarded annually to out- 
standing men in the grocery field. 


EXPANSION PROGRAM 


Central Wisconsin Food Stores, Madi- 
son, Wisconsin, has begun construction of 
a new 90 x 140 ft. warehouse at an 
approximate cost of $75,000. The exten- 
sive expansion program when completed, 
will house new offices, meeting rooms, re- 
frigerator space and loading platforms 
in addition to the warehouse. The com- 
pany now has 79 stockholders and serves 
127 stores located in Madison and south- 
ern and central Wisconsin. 
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PARTNERSHIP DISSOLVED 


Auld & White, Columbia, S. C., food 
brokers announce that the partnership, 
composed of J. E. Auld and H. Hill 
White, Sr., after being in business a 
number of years, has been amicably dis- 
solved. The successor to the business of 
Auld & White is Hill White Company, 
a co-partnership composed of H. Hill 
White, Sr., Henry Hill White, Jr., and 
Charles T. Floyd. The Hill White Com- 
pany has been constituted trustee to com- 
plete any and all unfinished business of 
Auld & White. 


ENTERS FOOD FIELD 


George F. Amadon has joine! his 
father in the firm of Paul H. Amadon, 
Boston food brokers, after three ye irs of 
service with the AAF. Prior to en ering 
the Army, Mr. Amadon was in charge of 
the quality control laboratory «‘ the 
California Consumers’ Corp. 


HEADS FOOD FAIR DIVIS' ON 

Food Fair Stores, Inc., Philad ‘phia, 
this week announced appointme :t of 
Lawrence H. Ellis to the newly ceated 
post of bakery merchandising head for 
the super market chain. 
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A & P CASE CONTINUED 


Federal Judge Walter C. Lindley in 
deral Court at Danville, Ill., this week 
anted the Government a second con- 
juance to prepare its brief against A & 

and 28 officers and_ subsidiaries, 
arged with violation of the anti-trust 
aws. 

Judge Lindley set the date for filing 
the Government brief from Jan. 17 to 
Jan. 28, for oral arguments from Jan. 28 
to Feb. 25, and for reply briefs from 
Feb. 27 to March 27. The case will then 
be taken under advisement. 


AMERICAN STORES EXPAND 


American Stores Company, prominent 
Eastern food chain with headquarters in 
Philadelphia, has acquired a controlling 
interest in Danahy-Faxon Stores, Inc., 
food chain with headquarters in Buffalo, 

Previously announced warehouse ex- 
pansion plans of Danahy-Faxon, involv- 
ing an expenditure of upwards of $1,000,- 
000, will be carried out. 


REPORTS RECORD SALES 


Jewel Tea Co. reports for the four 
weeks ended Dec. 1, 1945, retail sales of 
$6,090,543, the largest for any four-week 
period in the company’s history, and 
comparing with $4,861,014 for the com- 
parable 1944 period. 

The company’s retail sales for the first 
48 weeks of 1945 were $57,401,044, as 
compared with $51,948,253 in the corre- 
sponding period of 1944, an increase of 
1012%. 


PLAN NEW WAREHOUSE 


Seeman Bros., Inc., New York whole- 
sale grocers, have acquired a large tract 
at 16th to 17th Street, on 9th and 10th 
Avenues in that city, and will build a 
large modern grocery warehouse when 
building conditions ease. 

The property, which was acquired from 
the National Biscuit Co., is on the New 
York City assessment rolls at $1,000,000. 


OPENS WHOLESALE GROCERY 


. Morris Klugman, for the past 16 
ye vs associated with the buying and 
m -chandising departments of Krasdale 
F. ds, Ine., will open his own wholesale 
g) very business on January 1. 

he new business, to be located at 1365 
H_ sey Street, Brooklyn, will operate as 
Kk »xman Grocery Co., Inc., and carry a 
co plete line of grocery products, fea- 
t. ng manufacturers’ brands. 


DETROIT BROKERS ELECT 


bert A. Dietrich of the John Murphy 
I <erage Co. has been elected president 
© \e Detroit Food Brokers’ Association 
fc i946. 

ussell D. Zoll of the R. D. Zoll Co. 
YW named vice-president, and H. J. V. 
 vby of the P. F. Pfeister Co. was 
ted secretary-treasurer. 
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B. DELACOUR BEAMISH 


HEADS NATIONAL CAN 


B. Delacour Beamish, former Adminis- 
trative Vice-President, has been elected 
President, Director and member of the 
Executive Committee of National Can 
Corporation. Vice-President Arthur G. 
Hopkins was also made a member of the 
Board of Directors. 


PEPPLER MOVES 


Fred W. Peppler & Company, Detroit 
food brokers, have moved into new offices 
at 1627 W. Fort Street. Thomas F. 
Peppler, now stationed in the Philippines, 
will join the firm as soon as he is dis- 
charged from the armed forces. 


SYRACUSE BROKERS ELECT 


Ralph H. Spencer of the Sun Broker- 
age Company, was elected President of 
the Syracuse’ Food Brokers Association 
at a meeting held early this month. 
Leonard W. Thompson of the company 
bearing his name, was elected Vice- 
President; Kenneth M. Stewart of H. H. 
Goslee Company, Secretary; and F. Paul 
King of George A. Mendes & Company, 
Treasurer. 


BLUM & CLARKE PART 


The food brokerage partnership of 
Blum & Clarke, Detroit, Michigan, has 
been terminated and Clarence J. Blum 
will continue to operate the business 
under his own name. Carl C. Clarke 
plans to open his own office also in the 
Murphy Building, Detroit. 


ENTERS BROKERAGE BUSINESS 


Navy Lieutenant H. T. Martin, Jr., 
and Army Lieutenant F. L. Gregory, who 
are being returned to civilian status, will 
join the American Brokerage Company, 
Roanoke, Va., food brokers. Lt. Martin 
is a son of the company’s former Presi- 
dent, H. T. Martin, and Lt. Gregory is 
the son of the company’s present Trea- 
surer, F. H. Gregory. 


SUGGESTED PROCESSED VEGETABLES GOALS FOR 1946 


Representatives of the U. S. Department of Agriculture are presently 
meeting in various States with State Agricultural officials and members of 
farm organizations to determine the final goals for 1946 on major farm com- 
modities. Below are the suggested goals for the major processed vegetables 
and it is not expected that the final goals to be announced shortly after January 
1, 1946, will vary to a great degree for any commodity. 


SUGGESTED 1946 GOALS FOR VEGETABLES FOR PROCESSING 


Estimated Requirements 


Planted Acreage 


! Planted acreage in California only. 


* Unofficial estimate. 


1946 1946 1945 1937-41 

Commodity (mil. Ib. farm wt.) suggested indicated average 
6,053.3 626,640 600,900 429,484 
2,327.9 510,504 524,560 373,786 
Green peas 741.6 460,800 500,300 334,674 
394.3 118,050 157,400 72,220 
226.9 41,846 2 42,700 45,982 
[eee 82.0 71,100 71,100 53,524 
182.7 14,500 20,000 13,514 
Cabbage (sauerkraut) «0.0.0... 332.3 19,300 19,300 22,142 
335.9 103,680 115,200 98,682 
Spinach 181.0 37,404 41,560 23,022 
11,194.1 2,003,824 2,093,020 1,467,030 


? Planted acreage in California only ; unofficial estimate. 
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WATCHING WASHINGTON 


CITRUS CEILINGS LIFTED 


Processed citrus products of the 1945- 
46 pack have been suspended from price 
control for an indefinite period, begin- 
ning Dec. 24, 1945, the Office of Price 
Administration has announced. 


Because of the abundant supply of 
citrus fruits available from this year’s 
crop, processors will put up the largest 
pack of processed citrus in history. 
Furthermore, Government set-asides have 
been discontinued and Government re- 
quirements from this year’s marketings 
represent only a small percentage of the 
amount taken in recent years. 


Accordingly, OPA said, in view of the 
estimated size of the 1945-46 pack, whole- 
salers and retailers will be unwilling to 
risk the inventory losses which would 
probably result if present average prices 
were to rise. 

OPA, therefore, does not expect the 
average prices of processed citrus to in- 
crease. 

A close check will be kept on the level 
of prices which result from this action, 
and if the prices rise above the average 
level of ceilings, OPA immediately will 
recommend that ceilings be reinstated. 


JUDGE COLLET SAYS 

If the new crop citrus fruit now mov- 
ing to the market and “voluntary re- 
straint on the part of the industry” do 
not result in a fall in the presently ris- 
ing prices the Office of Stabilization Ad- 
ministrator will promptly re-impose 
citrus price ceilings, Judge Collet de- 
clared. 

“Now is the best time to determine 
whether this industry can and will mar- 
ket the ample supply of its products at a 
fair price without price controls, or 
whether the industry’s own conduct will 
necessitate the prompt reinstatement of 
controls,” the memorandum stated. “Full 
responsibility for the continuance of the 
suspension of ceiling prices rests on the 
industry,” it continued. 


SUGAR FOR PRESERVERS 


Under a new adjustment procedure, 
manufacturers of jams, jellies, preserves, 
marmalades and fruit butters who pro- 
duced in 1944 for exempt Government 
agencies may obtain an increase in their 
sugar bases for 1946, the Office of Price 
Administration has announced. 


At the same time, the allotment per- 
centage to be granted to all Class 18 in- 
dustrial users will be reduced on Janu- 
ary 1, 1946, from 50 per cent to 45 per 
cent so that the users of this class as a 
whole will not receive a disproportion- 
ately large share of the currently tight 
sugar supply, OPA said. Although some 
individual manufacturers will receive 
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more sugar, the preserving industry as a 
whole will not receive a greater total 
amount under the action. 


Two alternative methods of determin- 
ing new sugar bases for Class 18 pro- 
ducers will be used under the amend- 
ment, effective December 15, 1945. The 
new bases will be either of the following, 
whichever is greater: 


(1) the amount of sugar they used for 
civilian production in 1941, or 


(2) the amount of sugar used in their 
1944 civilian production plus 50 per cent 
of the sugar used in their 1944 products 
delivered to exempt agencies. 


To permit establishment of sugar bases 
by manufacturers who operated in 1941 
but were unable to produce in 1944 be- 
cause of manpower shortages, the amend- 
ment also provides that manufacturers 
may re-register with OPA district offices 
as Class 18 users on OPA Form R-1200. 


Manufacturers of jams, jellies and 
similar products were placed on a pro- 
visional allowance basis in 1944 to en- 
courage increased production of spreads 
as a substitute for butter. With the 
amount of their sugar allotments limited 
only by the number of units of specified 
products they could make (provisional al- 
lowance), many new manufacturers en- 
tered the field. Some produced for ex- 
empt Government agencies exclusively 
and had no established sugar bases. 


This new provision for establishing 
sugar bases will prevent the loss of es- 
sential food production and at the same 
time give equitable treatment to preserv- 
ers who started in business in 1944. 
Established manufacturers who produced 
so heavily for the army and navy in 1944 
that their sugar bases (production for 
civilians) are low in relation to their 
competitors will also benefit. 


CANNED TUNA PRICES 


By Amendment 5 to MPR 299, effective 
December 15, tuna canners will deter- 
mine the maximum prices per case of 100 
#% cans by multiplying the appropriate 
price listed under the heading “# % 
Tuna” by the factor 2.0833. All the maxi- 
mum prices are gross prices and the 
seller shall deduct therefrom his custo- 
mary allowances, discounts and differen- 
tials to purchases of different classes. 


MORE FOOD CEILINGS LIFTED 


Canned and frozen Chop Suey, canned 
and frozen Chow Mein, and most insecti- 
cide products in which DDT is the prin- 
ciple ingredient, are among the items 
that were exempted from price control 
as of December 15. 
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CALENDAR OF EVENTS 


JANUARY 9-11, 1946—Annual M- ot- 
ing, Northwest Canners Associat.n, 
Gearhart Hotel, Gearhart, Ore. 

JANUARY 10-11, 1946 — Sanita‘ on 
Conference, University of Wiscon-in, 
Madison, Wis. 

JANUARY 16-11, 1946—Second in- 
dustrial Waste Conference, Purdue Uni- 
versity, Lafayette, Ind. 

JANUARY 10-12, 1946—Annual Meet- 
ing, Georgia Canners Association, Gen- 
eral Oglethorpe Hotel, Wilmington Is- 
land, Savannah, Ga. 

JANUARY 29-31, 1946—Fieldmen’s 
Refresher Course, Nitnay Lion Hotel, 
State College, Pa. 

FEBRUARY 3, 1946—Old Guard Din- 
ner, Claridge Hotel, Atlantic City, N. J. 

FEBRUARY 3-8, 1946—Annual Meet- 
ing, Canning Machinery & Supplies As- 
sociation, Claridge Hotel, Atlantic City, 
N. J. 


FEBRUARY 3-8, 1946—Exhibit, Can- 
ning Machinery & Supplies Association, 
Convention Hall, Atlantic City, N. J. 

FEBRUARY 3-8, 1946—Annual Meet- 
ing, National Canners Association, Am- 
bassador Hotel, Atlantic City, N. J. 

FEBRUARY 3-8, 1946—Annual Meet- 
ing, National-American Wholesale Gro- 
cers Association, Marlborough-Blenheim 
Hotel, Atlantic City, N. J. 


FEBRUARY 3-5, 1946—Annual Meet- 
ing, National Food Brokers Association, 
City Auditorium, Atlantic City, N. J. 


FEBRUARY 3-8, 1946—Annual Meet- 
ing, National Preservers Association, 
Breakers Hotel, Atlantic City, N. J. 


FEBRUARY 4-16, 1946—25th Annual 
Canners and Frozen Food _ Packers 
School, Food Industries Department, 
Oregon State College, Corvallis, Ore. 


FEBRUARY 5, 1946—Annual Mect- 
ing, National Dehydrators Association, 
Breakers Hotel, Atlantic City, N. J. 


FEBRUARY 5-6, 1946—Annual Meet- 
ing, National Pickle Packers Associaton, 
Breakers Hotel, Atlantic City, N. J. 


FEBRUARY 18-19, 1946—Raw Prod- 
ucts Conference, Iowa State Coll ge, 
Ames, Iowa. 

FEBRUARY 19-21, 1946—Tech:: cal 
School for Pickle and Kraut Pacl.-rs, 
Michigan State College, East Lan: ng, 
Mich. 


FEBRUARY 20-22, 1946—Plant § ni- 
tation School for Canners, Universit of 
Maryland, College Park, Md. 

FEBRUARY 21-22, 1946—30th n- 
nual Meeting, Ozark Canners Ass: ia- 
tion, Colonial Hotel, Springfield, Mo. 

FEBRUARY 25-26, 1946— An ual 
Meeting, Tennessee-Kentucky Can ers 
Association, Andrew Jackson FP tel, 
Nashville, Tenn. 

MARCH 8, 1946 — Annual Mee ng, 
Canners League of California, Fair ont 
Hotel, San Francisco, Calif. 
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FMC—KYLER LABELERS 


The blessings of Peace 
for Our Nation 
ad All Peoples 

in a Peaceful World 


LANGSENKAMP COMPANY 


INDIANAPOLIS The extreme simplicity of 
FMC-Kyler Labelers re- And also has these 
i anisms. * i 
This quality labeler does of. 
more and better work WOEK. ap ystem. 
NO DRIP. Automatic ad- } 
fewer parts. One operator justment for any width 
quickly and easily makes label. *Large Label Box | 
all adjustments for change holds two full packs of 
in sizes of containers. labels. *Automatic Control. 


If discharge chute is full, la- 
beler stops. *Lower Operating 
{ Costs. Uses less paste and gum. 

*Lower Maintenance Costs. Fewer 

repair parts needed, and they cost less. 
*Speedy Size Change. No tools needed. 
All change points marked. *Seaming Pad easily removed, 
self-adjusting. *Adjustments provided for every possible 
need. *Sturdy, long life. 


FMC — KYLER BOXER 


All sizes have one-piece main 
frame construction, are ex- 
tremely rigid, with great strength 
and durability. Maximum 
speed with minimum man pow- 
er and floor space. 


ITH the Berlin Chapman Screw Extractor 

you save the natural color and all im- 
portant vitamins in your juices. Due to the 
scientific design and operation, air is NOT 
beaten into the food but EXPELLED from it. 
Built entirely of stainless steel. Simple screw 
adjustments can be made while in operation. 
Screens can be changed quickly. Write for “ 
complete information today. ’ 


BERLIN CHAPMAN CO. » Berlin, Wisconsin 


BRAND NEW FMC CATALOG contains full details of 
these new additions to. FMC’s complete line 


of food processing equipment. 
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WEEKLY REVIEW 


Real Winter Felt in Almost Every Region— 
Canners Need Not Be Told How Much 
Acreage to Plant—Can Supply Will Be 
Better—Citrus Products Removed From 
Price Control 


A WHITE CHRISTMAS—The radios have 
been filled with Bing Crosby’s “White 
Christmas,” and Dame Nature has taken 
the hint and given just that to most of 
the country during the past week. Buf- 
falo says most too white, but other re- 
gions have tried to match Buffalo’s snow- 
in, snow appearing even in the far south 
as you must have noted. So the talk of 
this week has been the weather. But the 
salient feature of the week has to be 
recorded, not so much on canned foods 
as upon Christmas, and the result is the 
most lavish outpouring of expensive gifts 
in the history of the country. Buying of 
all manner of foods and general mer- 
chandise, and almost entirely upon a 
cash basis rather than the old style 
credit way, has been at a furious pace, 
exceeding all past experience. Retailers 
of all kinds find their shelves stripped, 
with thousands forced to go without. 
Canned foods among them. 


Note that the great packs of the West 
Coast canners have been sold and 
shipped, with the single exceptions of 
advertised brands, some of which are al- 
ways withheld to supply good customers 
through a longer period of the year. 
That is just sane merchandising as it 
protects the customers and extends the 
distribution of the packs over a longer 
season, a most desirable feature. 


So it may be recorded on this eve of 
Christmas Day that the canners as a 
whole are busy on their preparations for 
the 1946 season. And not only the can- 
ners but The-Powers-That-Be are busy 
outlining what acreages should be 
planted, or in other words aiming at the 
packs to be made in next season. No 
need for any canner to worry his head 
with these suggestions or figures; he 
knows that he can pack as much as his 
ability will allow—provided it be of good 
quality—and find a very ready market 
for every can of it, and at a handsome 
profit. Like Old Mother Hubbard the 
pantries are bare and it will take all the 
industry can produce to supply enough, 
to say nothing of restocking any of those 
pantries. The outlook for ye old Inven- 
tory is bleak, the distributors can be told; 
and they know that their present job, 
and will be far into 1946, is to find 
enough canned foods to even partially 
supply their customers, and keep them 
quiet. 
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And it can now be told that 1945 has 
been a very satisfactory profit season. 
That may cause griping in some in- 
stances, but how are you going to avoid 
griping by some? 


CANS—The Can Mnufacturers Insti- 
tute has spread tidings of great joy— 
truly seasonal—this week by assurances 
of increased can supplies. Says their 
Christmas greeting: 

“In the months to come, foods and all 
the other old familiar items that used to 
come in cans will be back home, in the 
hardy steel-and-tin container, the Can 
Manufacturers Institute has announced. 
There will be many new food items in 
cans to watch out for, too, the Institute 
predicts—possibly canned grilled ham- 
burgers, canned bacon and all sorts of 
new, delicious and nutritious food combi- 
nations that will make their debut on 
grocers’ shelves. 

“Those cans that were commandeered 
from kitchen shelves for the job of car- 
rying supplies safely to our armed forces 
can soon be back at the old home job. 
The bomb vane assembly container can 
again becomes the attractive tin candy 
box. The good old vacuum coffee can— 
so much missed by housewives during 
wartime—need no longer be protecting 
pistol projectors and bomb fuses for our 
fighting men. Signal Corps battery cans 
and emergency ration cans can again 
bring you choice luncheon meats, includ- 
ing delicious new war-tested varieties. 

“The steel-and-tin container performed 
many vital wartime jobs, because it could 
take the terrible punishment over the 
beaches and the terrific jouncing of a 
jeep travelling over rutted roads and still 
bring its contents unharmed to the place 
where fighters needed them. Cans trav- 
elled well; kept perishables safe; and 
proved equal to the strain of extreme 
temperatures. They had a busy career 
in this war and now CMI is happy to 
state that the same sturdy steel-and-tin 
container will again be available for the 
safe protection of civilian food and other 
household items.” 


THE MARKET—There is a loud cry from 
many to have all restrictions upon prices 
removed, and let Nature take its course. 
It would be a calamity, we believe. Sup- 
plies of canned foods are so inadequate, 
and demand so fierce, that nothing could 
prevent run-away prices. Most canners 
want to see prices maintained for at least 
well into the ’46 canning season. Results 
then may be seen and a sensible course 
laid out. 

Citrus products of the 1945-46 pack 
have been removed from price control be- 
ginning today, Dec. 24th, because the 
citrus crops promise to be large and may 
need price readjustments to move. In 
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other words citrus meets the demanis of 
OPA that when the supply is sufficient 
then price control will be removed. 

It is to be hoped that the big expected 
citrus crop will come through without 
hindrance, but the cold wave of. this 
week must have caused shivers to run 
down the spines of those growers. If no 
damage has been done it must have been 
a close shave. Possibly the crop is so 
far advanced that below freezing weather 
would not hurt it, but it did not look like 
that with the California crops, where the 
growers had to man the smoke-pots, and 
work long and hard to protect their 
crops. It can only be hoped that this is 
the last visit of old King Frost, but it 
is rather early in the winter to expect 
that. Remember we have only just be- 
gun the winter season, Dec. 21st. 


cITRUS—Items covered by the above 
action are: All fresh, canned and frozen 
citrus juices, both single-strength and 
concentrate, and whole or broken citrus 
segments (except canned lime juice and 
frozen citrus segments which were ex- 
empted from price control for an indefi- 
nite period beginning Oct. 26); citrus 
pulp; citrus molasses; citrus marmalade 
base; citrus flavoring base concentrate; 


_ citrus flavored beverage syrup; crushed 


citrus fruit, and shredded, minced, sliced 
or diced citrus fruit or peel. 

(Amendment No. 12 to Supplementary 
Order 1382.) 

When other canned foods get into the 
highly promising condition that the cit- 
rus crop is now, we may expect action 
on prices. Which, we fear, is equivalent 
to saying, after next season’s canning 
operations, if then. 


Merry Christmas to one and all. 


NEW YORK. MARKET 


Canned Foods Prices Will Not Be Released— 

Need to Fight Against Inflation—Demand 

Far in Excess of Supply—tThe Atlantic City 

Convention Will Be Held—Demand fo: All 

Canned Vegetables as Strong as Ever—t.ittle 

Activity in Citrus Products Despite Rer oval 
of Price Ceilings 


By “New York Stater” 


New York, December 21, 19 5 


THE SITUATION—With the year d aw- 
ing to a close, the tempo of canned { ods 
trading remains slow, and interest is now 
centering principally in expected ¢ vel- 
opments after the turn of the year. In- 
dications that OPA is planning to ce ‘ing 
1946 fruit and vegetable pack prices >uts 
to an end industry speculation that |.rice 
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« atrol over major packs would be a 
' ing of the past with the advent of the 
16 canning season. The continued ac- 
e demand for canned foods, it is rec- 
nized, possesses definite inflationary 
aracteristics, and the need for contin- 
d stabilization in canned foods prices 
\ ll undoubtedly be strongly utilized in 
mngress to insure continuation of the 
PA program beyond mid-year. Market- 
ise, buyers are still looking for canner 
‘ferings, but without much success. 


THE OUTLOOK—Mixed reports concern- 
@ the inventory position of distributors 
ave heard in trade circles. While some 
distributors have been able to rebuild 
their inventories on some canned food 
lines to reasonable proportions, in rela- 
tion to their sales volume, the over-all 
position is far from satisfactory. This 
will undoubtedly make for continued 
heavy demand during the first half of 
1946, market observers believe, and it is 
indicated that the demand for carryover 
stocks which canners may have to offer 
after January 1 will run far in excess of 
the offerings. Efforts are still being made 
by some distributors to place commit- 
ments now, for billing and shipping after 
January 1, and while a little business of 
this nature is undoubtedly developing 
from day to day, most sellers are wait- 
ing the turn of the year before entering 
into any such agreements. 
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THE CONVENTION—The trade has been 
much disturbed during the week by per- 
sistent rumors that, because of the heavy 
transportation congestion incidental to 
the return of troops from abroad, ODT 
would step in and halt the joint food 
trade meetings scheduled for Atlantic 
City during the week of February 3. It 
is learned, however, that ODT has no in- 
tention of trying to restore its wartime 
convention ban, and that no considera- 
tion has been given by that agency to 
the question of halting the food trade 
conventions. One fact which many seem 
to have been overlooking is that the cur- 
rent congestion on the railroads is at- 
tributable to the fact that demobilization 
was greatly speeded up during the clos- 
ing quarter of the current year, in an 
effort to get the overseas veterans home 
for Christmas, and that the movement of 
troops will slow down after the first of 
the year. 


TOMATOES—While there is considerable 
pent-up demand for canned tomatoes, 
buyers have realized the futility of buck- 
ing the inevitable, and are not pressing 
supply sources for additional allotments 
at this time. Many buyers, however, are 


looking for limited additional shipments 
from their regular sources of supply 
after the first of the year, but are re- 
signed to a continuance of the over-all 
shortage situation until 1946 packs are 
ready to move. 


BOOK NOW! 


PEAS—Demand for fancy peas contin- 
ues unabated, but in the absence of offer- 
ings, trading on top qualities remains at 
a standstill. Reports from the Midwest 
note some offerings of 2s and 10s in 
standards and extra standard ungraded, 
or in the large sieve sweets. A few of- 
ferings of 2 standards Alaskas are also 
reported. Interest in the lower grades 
is rather light at the moment, however. 


CcORN—Buyers have not yet fully cov- 
ered their anticipated requirements on 
corn, and there is continued buying in- 
terest in the: market. While most dis- 
tributors are looking for fancy corn, 
there is considerable demand in sight for 
standards and extra standards as well, 
with the trade looking for additional 
open-market offerings after January 1. 


BEETS—A little inquiry is reported cur- 
rently for whole and sliced beets, but 
eanner offerings this week are limited 
principally to cut, diced, and shoestring. 


CARROTS — Moderate buying interest 
continues in carrots, and canner offer- 
ings are meeting with good acceptance. 


SPINACH—-Offerings of spinach from 
the Ozarks are not attracting much in- 
terest here, the trade apparently being 
reasonably well covered, except in the 
case of top quality. 


BEANS—Buying interest is still center- 
ing largely in fancy grades of green and 


MAIL YOUR SPECIFICATION OR ASK 
OUR REPRESENTATIVE TO CALL 


— SEED CO. 
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wax beans, which are close to a sold-out 
position in first hands. Standards are 
offering in a limited way, but are not 
meeting with much demand at _ the 
moment. 


cITRUS—Announcement this week of 
the removal of ceiling price controls over 
canned citrus products was in line with 
trade expectations. The market at the 
moment is showing little activity, dis- 
tributors being well covered on their im- 
mediate requirements, and inclined to 
hold off the market until price trends 
develop more clearly. It is no secret that 
many buyers are still bearish on the 
market outlook, and would not be sur- 
prised to see a lower market on juices. 
Segments, of course, are another story, 
with demand far in excess of indicated 
supply. 


OTHER FRUITS—In the absence of offer- 
ings of California and Northwest fruits, 
the market has continued at a standstill 
during the week. Buyers are studying 
the situation carefully, and are seeking 
to “get in on the ground fioor’” when and 
if packers make any clean-up offerings 
after the turn of the year. Apple prod- 
ucts are in good demand, with distr:bu- 
tors getting only limited deliveries from 
the new pack. 


CANNED FISH—Distributors hope for a 
freer supply position in salmon after 
January 1, and are hopeful that they 
will be able to take care of retail re- 
quirements in slightly better volume for 
the 1946 Lenten season. At the mo- 
ment, however, the market is in tight 
position. . . . Sardines sre still being 
sought in volume, with California the 
principal hope of the trade for additional 
inventory replacements. ... Lower prices 
on Portuguese sardines have eventuated 
as a result of duty refunds now being 
made on the basis of lower values placed 
upon imports for duty purposes. The 
reduction in most cases is roughly $2 per 
case, and importers are refunding dis- 
tributors who bought at the higher 
prices. 


CALIFORNIA MARKET 


Cold Weather—Packs Disposed of, Next 
Season Holding All Attention—Quality the 
Watch-word—Many New Packs Planned— 
Prices on 45 Packs Yielded Profits—Range 
cf Fruit Prices—Hope Fades on Tomato 
Holdings—tThe Fish Situation— 
West Coast Notes 


By “Berkeley” 


San Francisco, Dec. 21, 1945 


coLD—The cold snap, which seems to 
have hit the East, South and Middle 
West has not entirely neglected the Pa- 
cific Coast, although it has not been espe- 
cially severe here. Those who know what 
cold weather really is will undoubtedly 
smile at San Francisco’s record low for 
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the season of 41 degrees, or 13 degrees 
above the all-time low. In the southern 
part of the State and in the interior, 
below freezing temperatures have been 
recorded but little damage to crops has 
been reported. In the citrus districts 
smudge pots were brought into action 
and their use proved effective in saving 
most of the orange and lemon crop from 
damage. The picking of olives got under 
way early this season and since the crop 
is a very light one, most of the fruit had 
been harvested when cold weather ar- 
rived. 

LOOKING TO ’46—-With the  season’s 
pack largely disposed of, canners are giv- 
ing earnest attention to preparations for 
1946, these running from new equipment 


and the rearrangement of plants in the’ 


interest of greater efficiency, to the con- 
struction of new plants. While some 
items, especially sugar, are bound to be 
in light supply in the coming year, can- 
ners are determined to improve the qual- 
ity of their packs, yet at the same time 
keep prices low enough to secure wide 
distribution. Quality and ever better 
quality was the undertone of talks at the 
recent vegetable sample cutting of the 
Canners League of California, and this 
is heard whenever canners get together. 
And variety will be more in evidence in 
the 1946 pack than in a long time, with 
many products in canned form making 
their initial bow. 


PRICES—Early in December the for- 
mula for the pricing of fruits of the 1945 
pack went into effect and canners have 
been busily engaged in getting their lists 
in shape. There is considerable varia- 
tion in lists, but one hears no complaints 
that returns have not been adequate. 
Fancy apricot halves in No. 2%s range 
from $2.81 to $2.99 a dozen; choice, from 
$2.50 to $2.67, and standard from $2.15 
to $2.31. This fruit was a light crop, 
but canners managed to secure a very 
considerable part of it. 

Prices of cling peaches in No. 2'%s 
range from $2.52 to $2.68 in fancy 
halves; $2.28 to $2.40 for choice, and 
$2.06 to $2.22 for standard. 

Bartlett pears in the No. 2% size 
range from $3.10 to $3.32 for fancy; 
$2.80 to $2.98 for choice, and $2.52 to 
$2.68 for standard. While the pack was 
a good one, it seems that the demand is 
far in excess of the supply and buyers 
are urging that shipments be speeded up. 

Prices on Royal Ann and other types 
of sweet cherries range from $3.59 to 
$3.89 for fancy; $3.39 to $3.55 for choice, 
and $3.17 to $3.25 for standard. 

Hawaiian pineapple is priced at $2.15 
for fancy sliced, $1.95 for choice and 
$1.90 for standard. It must be remem- 
bered that pineapple prices are f.o.b. 
Honolulu. 

Fruit cocktail ranges in prices from 
$3.07 to $3.15 for No. 2% fancy; $2.94 
to $3.00 for choice, and $2.47 to $2.53 
for standard. 

TOMATOES—It will not be long now un- 
til those buyers who have been contend- 
ing that California canners have been 
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withholding tomatoes and tomato pr |- 
ucts from sale until after the end of 1! ‘5 
will have the opportunity of proving th ir 
point. Doubtless, there is some st. ‘k 
unsold, but it is believed here that t is 
is less than many profess to thi: k. 
Usually, when unsold stocks are locaiod 
it is found that these are held by ec: a- 
ners who have them earmarked for <«s- 
tribution on the allotment plan. Sone 
resales have been made here on beth 
puree and juice, which indicate the tigiit- 
ness of the market. Judging from the 
quantities of puree that have been pur- 
chased by some of the large soup makers, 
tomato soup should be quite an item on 
grocery shelves during the coming 
months. 


ASPARAGUS—Preparations are already 
being launched for handling the forth- 
coming crop of asparagus, the earliest of 
the spring vegetable crops. Growers and 
eanners are disturbed over reports that 
Mexican labor will not be available next 
vear and the California Asparagus 
Growers Association has arranged to 
send an executive to Washington in an 
effort to show that outside labor is neces- 
sary to insure the harvesting of this 
crop. It is also hoped that additional 
labor can be brought in from the Philip- 
pine Islands since Filipinos make fine 
field workers. With the 1945 pack largely 
disposed of, interest is already being 
shown by buyers in next year’s pack, but 
canners are not willing to consider offers 
this far in advance. 


FISH—More canned tuna, salmon and 
sardines are in prospect for civilians as 
a result of lessened military demand and 
distributors of these items are making 
sales not expected a few months ago. 
Many drafted tuna boats have returned 
to fishing duties, with the result that the 
pack for the year will be well above that 
of 1944, with a larger percentage going 
to civilian trade. 

The salmon pack is below that of last 
year, but Government requirements have 
been reduced from about 135,000,000 
pounds to 40,000,000 pounds. 


The set-aside of sardines has been re- 
duced to 30 per cent of the pack from 
April 1, 1945, to March 31, 1945, and the 
pack is proving larger than that ma le 
last season. 

The 1945 pack of Pacific mackerel w’!! 
probably be less than one half of that of 
last year, but civilians are expected 0 
be able to get about 15,000,000 pounds f 
the canned fish as compared with 19,00: .- 
000 pounds of the 1944 pack. 


PARROTT & CO., San Francisco, Cali ., 
have announced that their principals, t e 
Marlo Packing Company, of this ci ’, 
have awarded a contract for the erecti 1 
of a $300,000 canning plant about thi e 
blocks from the present location. Duri 2% 
the war the entire output of this conce 2 
was taken by the Government, but it s 
again packing for the civilian tra >. 
Lines include pork and beans, raviol. 3, 
sphagetti, meat balls, chile con carne a d 
corned beef hash. 
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STATES MARKET 


istmas Joy Tinged With Sorrow—New 

ing Prices for Cooked Shrimp—Action 

uld Help Shrimp Canners Get Better Sup- 

ies—More Shrimp Taken But Canners 
Get Less 


“Loan 


By “Bayou” 


Mobile, Ala., December 21, 1945 


\ MERRY CHRISTMAS—In a general way 
tnis is the happiest Christmas the world 
has known since the second World War 
started, and we are thankful to God for 
it. But unfortunately to many it will 
be the saddest, because of the failure of 
loved ones to return, those who have paid 
the supreme sacrifice with their lives. 
Their seat at the Christmas table will 
forever be vacant. May God have mercy 
upon their souls and our deepest sym- 
pathy goes to the bereaved parents and 
family of our brave boys and girls. 


“NEW CEILING PRICES ON COOKED 
suriMP”—The following is quoted from 
the Fish and Wildlife Service of the 
U. S. Department of the Interior, and it 
should be of interest to the seafood pack- 
ers as a whole: 

“Cents-per-pound ceiling prices have 
been established for coastal processors’ 
sales of cooked shrimp, the Office of 


Price Administration announced Decem- 
ber 7, 1945. 


“The new prices, effective December 
11, 1945, apply only to processors’ sales 
of shrimp cooked at, or sold or delivered 
from points within 75 air miles of the 
coasts of North and South Carolina, 
Georgia, Florida, Alabama, Mississippi, 
Louisiana and Texas. 


“Inland distributors (other than proc- 
essors) whose sale are not covered by the 
wholesale and retail ‘fixed mark-up’ regu- 
lations and who sell cooked shrimp from 
their warehouses, mainly to other whole- 
salers, are allowed a mark-up of five 
cents per pound over the sum of the 
processor’s price plus transportation. 


“Inland processors—who are for the 
most part small operators supplying lo- 
cal trade—will continue to price shrimp 
under provisions of the General Maxi- 
mum Price Regulations, which ‘freezes’ 
individual sellers’ prices at March 1942 
‘highs.’ That regulation covered all 
shrimp processors before today’s amend- 
ment. 


“The specific prices are based on the 
average level of former ‘freeze’ prices 
for processors, OPA said. Counts for 
the various sizes of the item are based 
on those already provided for canned 
shrimp. 

“Wholesale and retail ceilings for 
cooked shrimp will remain at about the 
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same average level as those now in effect, 
since the general of processors’ ceilings 
has not been changed. 


“Uniform processors’ ceilings based on 
standard shrimp count should aid in bet- 
ter enforcement of cooked shrimp maxi- 
mum prices and help in preventing diver- 
sion of the raw product from canning 
and other types of shrimp processing, 
OPA added.” 


SHRIMP PRODUCTION—There were 387 
more barrels of shrimp produced in this 
section last week than the previous one, 
but the canneries received 1,406 more 
barrels last week than the previous one. 
Week-before-last the canneries received a 
little better than 8% of the total amount 
of shrimp produced in this section, 
whereas they received nearly 18% last 
week. 


Louisiana produced 2,270 barrels of 
shrimp last week, of which amount 219 
barrels went to the canneries; Alabama 
produced 320 barrels of which 119 went 
to the canneries; Biloxi, Miss., produced 
2.871 barrels of which 1,737 barrels went 
to the canneries; Galveston, Tex., pro- 
duced 1,273 and none reported to the 
canneries and Port Lavaca, Tex., pro- 
duced 1,433 barrels and none reported 
to the canneries. 


Best Wishes 


jor 


Merry Christmas 


and 


A Happy, Prosperous 
New. Year 
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NEW YORK CANNERS CELE- 
BRATE 60TH ANNIVERSARY 


(Continued from page 7) 


Dean Myers cited the fact that an en- 
larged program of research and educa- 
tion is just getting under way at Cornell 
to increase the vitamin content as well as 
the taste and appearance of foods, to 
reduce losses in palatability and nutritive 
value, and to reduce the costs of produc- 
tion, processing, and marketing of New 
York farm products. 

Some of the difficulties were described: 
“The plant breeder’s job, for example, is 
getting more complex. They have to con- 
sider vitamin content as well as yield, 
appearance, and disease resistance in 
breeding crops. Preliminary work al- 
ready shows that some varieties of ap- 
ples, although not yet commercially de- 
veloped, have about as much vitamin C 
as oranges, while others have very little. 
Similarly, the vitamin C content of toma- 
toes has been shown to depend on light 
intensity received by the fruit during the 
few weeks before harvesting. 

The Cornell Dean foresaw possibilities 
of great expansion in zero freezing of 
foods, as well as advances in methods of 
processing by canning and drying. 


FULL EMPLOYMENT 


Canners want to see everyone gain- 
fully employed, stated Mr. Campbell. 
“Full employment, from the economic 
point of view, and the highest possible 
standards of living can be achieved if the 
productions of goods and services are 
maintained at a maximum.” The canning 
industry is naturally interested in main- 
tenance of the high level of purchasing 
power that would result from these con- 
ditions, he said. 


“It is not proposed to question the 
Government’s obligation to provide the 
minimum necessities of life to those of 
its citizens who cannot, for good reason, 
obtain productive employment in indus- 
try. It is, however, important to point 
out that if through the administration of 
that function, the Government keeps 
laborers from painful employment and 
thus reduces the national production of 
goods and services, the standard of living 
of all its citizens is reduced. To avoid 
this, the Government should, if it under- 
takes the responsibility of supplying so- 
called employment to each and every per- 
son, make it exceedingly difficult for any- 
one to get on the Government non-pro- 
ductive payroll. Such a control, however, 
would be difficult. The task of forecast- 
ing production, employment, business and 
consumer expenditures six months or 
more in advance, as required by the full 
employment bill, would be next to impos- 
sible. 

“Miscalculations in forecasts by Gov- 
ernment economists under this bill might 
lead to maldistribution of labor within 
industry, and thus contribute to unem- 
ployment,” he said. 

“Tn the long run, the canning industry 
does not benefit from a high consumer 
purchasing power, if a large percentage 
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of that purchasing power is derived from 
non-productive labor, because such a con- 
dition tends to force the cost of packing 
canned foods higher and thus counteracts 
the advantages gained through the 
higher prices which result from the 
higher level of consumer purchasing 
power. 

“This, however, need not be true if the 
increases in purchasing power and the 
higher level of national employment and 
income can be obtained through full, 
gainful employment of workers in indus- 
try in such manner as to increase the 
nation’s supply of those goods and ser- 
vices that make for a higher standard of 
living.” 


E. A. (Woody) Meyer, Director Fruit — 


and Vegetable Branch, Production and 
Marketing Administration, USDA, spoke 
informally and off the record. His talk 
covered many debatable and unsettled 
problems such as subsidies, price support, 
price ceilings, can sizes, requirements of 
fruits and vegetables both nationally and 
internationally, and so he did not wish to 
be quoted. 

The Secretary’s report, the first for 
able Arthur Nash, gave a complete ac- 
count of the many activities of a busy 
and aggressive association. Creditable 
performances were turned in by all of 
the committees, but special mention was 
given to the Education Committee, 
headed by Fern Shannon of Rochester, 
and the Labor Committee under the 
leadership of E. Dixon of Newark. The 
Education Committee was responsible for 
the institution of a four year course in 
Canning Technology at Cornell Univer- 
sity and a two year course at Morrisville 
Agriculture & Technical Institute. The 
Labor Committee in cooperation with the 
association’s labor consultant, William 
H. Sherman, performed tirelessly and ef- 
ficiently to a successful conclusion. 


Mr. Sherman looks forward to another 
very difficult year in the labor market. 
The heavy male labor outlook is particu- 
larly discouraging. Although the work 
performed by prisoners of war, Bar- 
badians, Jamaicans, and Soldiers 
amounted to but 10 per cent of all agri- 
cultural and canning labor, it amounted 
to 90 per cent of the heavy male labor. 
Prisoners and soldiers will be lost to us 
this year, he said, and the Barbadian and 
Jamaican supply may be cut down. So 
the source for 1946 labor will be mainly 
local, and he urged canners to get busy 
immediately to line up local help. Then 
we will know in time how much imported 
labor will be necessary. 


THE ELECTION 


Herbert E. Apple, Jr., of the Birds 
Eye-Snider Division, General Foods Cor- 
poration, Rochester, was elected Presi- 
dent to succeed Peter J. Naeye of Marion 
Canning Company. Other officers elected 
include: E. E. Burns, Alton Canning 
Company, Alton, Vice-President; and H. 
J. Torrey, Comstock Canning Corpora- 
tion, Newark, Treasurer. Three new 
directors elected are: G. E. Finch, 
Edgett-Burnham Company, Newark; El- 
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bert Garlock, Victor Food Corporatic », 
Victor; and W. S. Macklem, Curt). 
Brothers Company, Rochester. 

The Board of Directors will select i .e 
Secretary at a meeting to be held in 
January. Since Mr. Nash has so aly 
handled the affairs of the association, 
there is but little question that he will Je 
chosen for that office. 


JOINS BOB WHITE 


Gordon C. Lund, who has been a stiff 
Sergeant in the Army Air Forces, has 
joined News Associates, Chicago publi- 
city and public relations firm as assistant 
to Paul O. Ridings, Director. News As- 
sociates functions as a Bob White service 
to the food field, offering specialized news 
and publicity facilities to the entire field. 


ADMITTED TO PARTNERSHIP 


V. E. Henning Co., Inc., Richmond, 
Va., food brokers, announce that as of 


December 1 W. W. Boze has been ad-. 


mitted as a partner in the organization. 


RETURNS FROM ARMY 


Capt. Lewis J. Holloway, president of 
Holloway-Oppenheimer Co., Inc., Louis- 
ville food brokers, has returned to the 
company after three years’ service with 
the Army. 

Robert D. Oppenheimer, who has been 
serving with the Navy for more than 3 
years, will rejoin the company shortly. 


RETURNS TO BUSINESS 


Robert H. Heyer, treasurer of the 
Heyer Webber Co., Boston food brokers, 
will return to the business after the turn 
of the year. For the past two years Mr. 
Heyer has served as general manager for 
the Davis Bros. Fisheries Co. at Glouces- 
ter, Mass. 


ENTERS BROKERAGE FIELD 


Phil Adikes, for the past 12 years gro- 
cery buyer for Kollner’s, Inc., Jamaic«, 
L. I., food chain, has become a partner 
in the John Gallen Co., New York City 
food brokers. 


HEADS ATLANTA ASS’N. 


G. B. Sawyer has been elected pres - 
dent of the Atlanta Food Brokers’ Asse 
ciation, succeeding B. D. Ponder. 


REILLY HEADS BUFFALO 
BROKERS 


Wm. J. Reilly has been elected pres 
dent of the Buffalo Food Brokers’ Ass« 
ciation for 1946. 

Other officers named for the new yea 
include Robert T. Logan, vice-president 
Norman P. Mohr, secretary-treasure 
and Charles M. Snow and Montgomer 
Shanks, directors. 
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NANTED and FOR SALE 


Tl. re is many a firm who can readily use your unneeded 


equij nent. It’s the opportunity for you to turn it into cash 
whil. fulfilling the other fellow’s need. Or you may need equip- 
men: yourself, or want to buy or sell or rent a cannery, or 
need nelp, or a job. Whatever your needs, you will get good 
resu!.s from an Ad. on this “Wanted and For Sale” page. The 


rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charve per Ad. $1.00. Count eight average words to the line, 
court initials, numbers, etc., as words. Short line counts as a 
full |ine. Use a box number instead of your name, if you like. 
Fornis close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE — MACHINERY 
“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


FOR SALE—1 FMC large size late model Corn Silker; 1 
FMC Batch Corn Mixer; 1 FMC 156 gal. Mixing & Preheating 
Tank for Corn; 1 FMC Cooker Filler #2 cans; 1 Sinclair Scott 
Pea Cleaner; 1 Deming 150 GPM Deep Well Turbine Pump; 
2 Tuc Corn Huskers; 1 Monitor Sample Pea Grader; 1 Sinclair 
Scott Corn Trimmer; 140 ft. 18’”’ wide Standard Roller Conveyor 
with 4 curves; 1 FMC 16” Elevator Boot with buckets & chain; 
1 FMC 10” Elevator Boot with buckets & chain; 1 FMC 6” dia. 
Spiral Conveyor Elevator 11 ft. long; 1 FMC 6” Spiral Conveyor 
32 ft. long; 2 FMC Bucket type Elevators for Corn. D. E. 
Winebrenner Co., Hanover, Pa. 

= 

FOR SALE—275 feet new Gravity Wheel Conveyor with 
curves and stands, priced to sell, f.o.b: shipping point. Adv. 
45105, The Canning Trade. 


IMMEDIATE DELIVERY—500 gallon Stainless Steel Tank 
with cover, never used. Adv. 45106, The Canning Trade. 


FOR SALE—7 used Copper Steam Jacketed Kettles, 3 new 
Stainless Steel Stationary type two-thirds Jacketed Kettles, all 
im stock for immediate shipment; Horix 18 and 14 spout Fillers; 
Jumbo Model E Crowner; Ermold 6-wide Labeler, Liquid O & J 
and World Rotary Automatic Labelers, and 10 Semi-automatic 
Labelers; Heil 20th Century Bottle Rinser and Karl Kiefer 72 
spout Bottle Rinser; can be inspected and shipped immediately. 
Charles S. Jacobowitz Co., 3080 Main St., Buffalo 14, N. Y. 
Phone: AMherst 2100. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—B.C. S.S. Crusher with splashproof motor; No. 
5 and 10 B.C. Semi-automatic Corn and Pea Fillers; Rotary 
Blanchers; Ayars and M & § Fillers; Olney Pea Washer; Kyler 
Labelers and Boxers; Electric Motors from 2 to 75 H.P.; S/J 
Copper Kettles; Gooseneck Elevators; High Pressure Pumps; 
Bean Snippers, all makes. Canning Machinery Exchange, Plain- 
view, (West) Texas. 


LIQUIDATING HUGE STOCK OF CHEMICAL, Food and 
Process Equipment. FMC gigantic building confiscated to make 
way for model housing. Forced to move tons of equipment. Will 
cut prices drastically to save terrific removal expenses. Kettles, 
Tanks, Mixers, Mills, Pulverizers, Grinders, Presses, Stills, 
Evaporators, Filters, Dryers, Fillers, Labelers, Packing and 
Handling Equipment. Send us your inquiry or ask for complete 
detai'ed inventory list. First Machinery Corp., 819-837 E. 9th 
St., New York 9, N. Y. 


BONDED VIBRATING SCREENS for processing citrus, 


toma's and other juices. Cannery Waste Dewatering Screen 
$495. 9. Portable Power Bag and Box Stacker $530.00. Floor- 
to-F' Belt Conveyors $495.00. Cob Crushers $345.00. Truck 
Seal-. 15 ton, 9’ x 22’ platform $440.00; 20 ton, 34’ x 10’ plat- 
form ‘815.00; 30 ton, 40’ x 10’ platform $1490.00. More than 


40% >of Ohio Canners have Bonded equipment. Immediate 
deliv. y. Wire or phone: Bonded Scale Co., 11 Belleview, 
bus 7, Ohio. 


F * SALE—One Berlin Chapman 30’ x 5’ Beet Steamer 
com te with variable speed and elevator discharge. In very 
goo’ -ondition. $950.00 FOB Wisconsin. Adv. 45102, The 
Can »g Trade. 


SALE—Double Unit Coons Apple Peeler parts; large 
stor . brand new, fastest wearing parts. Also Old Style 7 Knife 
A... Peach Slicer. Priced for quick sale. Write S. A. Moffett 
Co., veade Bldg., Seattle 1, Wash. 
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FOR SALE—1 No. 3 Townsend Bean Cutter for 1 inch cut, 
1943 model in good condition. Albert Dam Canning Co., Verona, 
Y. 


WANTED —— MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Retorts; 
Filter Presses; Labeling Machines, and Packaging Equipment. 
Adv. 4565, The Canning Trade. 

WANTED—Used Semi-automatic Side and End Seaming 


Machines for making 28 gauge steel crimped containers 22 x 
34%. Adv. 45101, The Canning Trade. 


MISCELLANEOUS 


FOR SALE—Barrels. 225 new 50-52 gallon, ‘paraffined, fir 
Barrels with 5 inch bungs in heads. Salter Canning Co., North 
Rose, N. Y. 


WANTED—AII kinds of canned foods. Please submit prices 
and samples. Interstate Bedding Co., 527 S. Wells St., Chicago, 
Ill. 


WANTED—Sauer Kraut in barrels or tanks, carlots or better. 
Quote lowest for either prompt or delayed delivery. Tenser & 
Phipps, 308 Commonwealth Bldg., Pittsburgh, Pa. 


HELP WANTED 


WANTED—Plant Foreman to assume complete charge of 
extensive canning operation, preserving and sundry operations. 
Located in the Southwest. Good salary and percentage deal in 
addition. Adv. 4576, The Canning Trade. 


WANTED—Superintendent and Production Manager. Capable 
full charge large fruit packing plant. Permanent position, ex- 
cellent salary, opportunities, aggressive, experienced man. State 
in detail previous employers, experience, education and training, 
references, other qualifications. Adv. 45100, The Canning Trade. 
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WANTED—Plant Superintendent by substantial New Eng- 
land concern, to assume full charge of canning baked beans, 
brown bread and other specialties. When replying please give 
complete resume of your experience, age and references. En- 
close photo if available. Adv. 45104, The Canning Trade. 


WANTED—Plant Superintendent to be in complete charge 
of factory operation of large canning plant located in the City 
of Baltimore. Must have experience in supervising all phases of 
canned food production, including personnel supervision. In 
addition to experience in the canning of Spinach, Stringless 
Beans, Peas, Corn, Tomatoes, Beets, Carrots and the general line 
of vegetables, knowledge of manufacturing tomato products and 
other specialties is required. Food technology education helpful. 
Old established firm, excellent opportunity for the right man. 
Good salary for a good man. Write, furnishing complete state- 
ment of your knowledge and experience in the canning of foods 
up to date, reference, age and when services are available. 
Adv. 45107, The Canning Trade. 


MORRAL CORN CUTTER 


Either Single or Double Cut 


MORRAL COMBINATION tes 
CORN CUTTER a4 


For Whole Grain or 


Cream Style 


MORRAL CORN HUSKER 
Either Single or Double 


The fastest and easiest adjusted —_— 
machines manufactured 


Write for catalog and fs. 
further particulars 


MORRAL BROTHERS, INC., Morral, Ohio 


FOR CANNING OR FREEZING 
FANCIEST WHOLE-KERNEL CORN 


CORN CANNING EQUIPMENT 


THE UNITED COMPANY 


HUSKERS—CUTTERS—TRIMMERS—C 
SILKERS—WASHERS and GRIND 


To assist you— 


Readers will find the Where to Buy 
Section helpful in locating firms to 
supply specific needs. 


Consult these advertisers. 


THE BOOK YOU NEED !|! 
"Al Complete Course in Canning” 


The 6th Edition 
Published by THE CANNING TRADE 
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SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


IMPRESSION 


She was young, fair and pretty, 
She’s a gir] I’ll never forget 

We were in a pullman sleeper 
When, by accident, we met. 


Yes, I always shall remember well 
The girl and time and place; 

I was coming from an upper berth 
And stepped upon her face. 


A stranger was standing on the platform of a small railway 
station when the Northern express flashed past. Into the whirl 
of dust raised by the train leaped the station-master’s dog, and 
tore madly up the track in pursuit. 

“Does your dog often do that?” asked the stranger. 

“Yes, Sir. Every time the express passes.” 

“That’s queer,” commented the stranger. 
do it?” 

“T don’t know,” replied the other, “but what worries me most 
is what he’s going to do with it when he catches it.” 


“Why does he 


THE YOUNG FOLKS? 
First Old Timer (in a thin, piping voice)—‘“Say, Lem, ye 
reckon thar’s as much spoonin’ going on as thar used to be? 
Second Old Timer—‘‘No, Henry, don’t seem that they be.” 
First Old Timer (after a thoughtful pause)—‘“‘Don’t quite 
agree with ye thar. I calc’late thar’s just as much of it goin’ 
on, but I ’spect it’s a different crowd what’s doin’ it.” 


“Shine, please, boy!” said the six-foot-five soldier to the shoe- 
black. 

The boy looked down at the vast expanse of boot before him 
and shook his head questioningly. Then a determined look cov- 
ered his face. 

“Bert,” he called out to another boy, “Gimme a hand! I’ve 
got an army contract!” 


Guest in hotel: “Manager, please send me up a full length 
mirror.” 

Maitre d’hotel: “Why, there is a half length mirror in every 
room.” 

Guest: “That’s just the trouble. Twice already, I’ve one 


down to the diningroom without my trousers.” 


WHOA! 


Officer—Say, do you realize you were going 65 miles an hour? 

Sweet Thing—Sixty-five. Don’t be silly, officer. I cou! !n’t 
have been going over 30 at the most. In fact, I don’t thirk I 
was going more than 25. 

Officer—Well, maybe you’re right. I'll just tear this thin: up 
and give you a ticket for parking. 


A visitor at the Capitol was accompanied by his small on. 
The little boy watched from the gallery when the House « .me 
to order. 

“Why did the minister pray for all those men, Pop?” 

“He didn’t. He looked them over and prayed for the coun ‘y.” 


SECOND CHILDHOOD 
A kind-hearted gentleman saw a little boy trying to reac) the 
doorbell. He rang the bell for him, then said: 
“What now, my little man?” 
“Run like blazes,” said the boy, “that’s what I’m going to lo.” 
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WHERE TO BUY 


Yue Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berl Chapman Company, Berlin, Wis. 
Chisiolm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery yg Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXES (Metal), Lug, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Machine Co., Kewaunee, Wis. 
BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
-A. K. Robins & Co., Inc., Baltimore, Md. 
BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
BUCKETS, PAILS AND PANS 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CARTON SEALERS. 
ABC Packaging Machine Co., Quincy, IIl. 
CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 
CLEANING AND GRADING MCRY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
CLOCKS, Process Time. 
Ayars Machine Co., Salem, N. J. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
COILS, Cooking. 
Berli:: Chapman Company, Berlin, Wis. 
Chis .olm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Ham ‘on Copper & Brass Works, Hamilton, Ohio 
F. ). Langsenkamp Co., Indianapolis, Ind. 
A. |. Robins & Co., Inc., Baltimore, Md. 
Cc “VEYORS AND CARRIERS. 
Ber’ _ Chapman Company, Berlin, Wis. 
Chis. -lm-Ryder Co., Niagara Falis, N. Y. 
Isla: | Equipment Corp., New York City 
Foo. \fachinery Corporation, Hoopeston, II. 
La te Mat & Mfg. Co., La Porte, Ind. 
Poh» an & Lorenzer, Inc., Chicago, III. 
A. Robins & Co., Inc., Baltimore, Md. 


C .VEYOR BELTS, Cloth, Rubber, Wire. 


Be: chapman Company, Berlin, Wis. 
Chi im-Ryder Co., Niagara Falls, N. Y. 
Is] Equipment Corp., New York City 


La te Mat & Mfg. Co., La Porte, Ind. 
A. Robins & Co., Inc., Baltimore, Md. 


C  VEYORS, Hydraulic. 


Ber Chapman Company, Berlin, Wis. 
Chi .\m-Ryder Co., Niagara Falls, N. Y. 


© ERS, Continuous, Agitating. 
Ay: | Machine Co., Salem, N. J. 
Be: Chapman Company, Berlin, Wis. 
Ch: .im-Ryder Co., Niagara Falls, N. Y. 
Foc {achinery Corporation, Hoopeston, 
He» on Copper & Brass Works, Hamilton, Ohio 
A. Robins & Co., Inc., Baltimore, Md. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


ENSILAGE STACKERS 
Frank Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co , Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Carton. 
ABC Packaging Machine Co., Quincy, Ill. 


KETTLES, Plain or Jacketed. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, IIl. 

Hamilton Copper & Brass Works, Hamilton, Ohio 
. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Inc., Philipsburg, Pa. 

A. K. Robins & Co., Inc., Baltimore, Md 
KETTLES, Process, Retorts. 

Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, Ill. 

Hamilton Copper & Brass Works, Hamilton, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 


Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, ° 

A. K. Robins & Co., Inc., Baltimore, Md. 


MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp .. Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
. H. Langsenkamp Co., Indianapolis, } 
A. K. Robins & Co., Inc., Baltimore, Md. 
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SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

A. K. Robins & Co., Inc., Baltimore, Md. 

Sinclair-Scott Co., Baltimore, Md. 
SYRUPS AND BRINERS. 

Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, Ill. 

A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


Hamilton Copper & Brass Works, Hamilton, Ohio 

F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Inc., Philipsburg, Pa. 
WASHERS, Fruit, Vegetable. 

Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, Il. 

A. K. Robins & Co., Inc., Baltimore, Md. 

Sinclair-Scott Co., Baltimore, Md. 

The United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hooveston, Ill. 
A. K. Robins & Co., Inc., Baltimore. Md. 


CAN MAKERS’ MACHINERY 


E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co. 
General Machinery Corp., ton, Ohio 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N..Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN SHAKERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls; N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral Ohio. 
Sinclair-Scott Cc., Baltimore, Md. 
The United Co., Westminster, Md 
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CORN WASHERS. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

The United Co., ‘Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Tl. 
A. K. Robins & Co., Inc., Baltimore, Md 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, 
Chisholm-Ryder Co., Niagara Falis, 

Food Machinery Cor 
A. K. Robins & Co., ., Baltimore, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, bs 
Chisholm-Ryder Co., Niagara Falls,  & 
Food Machinery Corporation, Il. 
F. H. Langsenkamp , Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co iagara Falls, N. Y. 
Food Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, = 
Chisholm-Ryder Co., Niagara Falls, 
Machinery Corporation, Ml. 
K. Robins & Co., Inc., Baltimore, Md. 
Sinclate-Seott Co., Baltimore, Md. 


GRADERS. 
Berlin Chapman compare. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, >. 
Chisholm-Ryder Co., Niagara Falls, 
Food Machinery Corporation, 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Machinery Corporation, Hoopeston, Il. 
K. Robins & Co., Inc., Baltimore, Md 
Sinslair Co., Baltimore, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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STRING BEAN MACHINERY 


BLANCHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 
Berlin Chapman gomenny. Berlin, Wis. 
Chisholm-Ryder Co iagara Falls, — A 
Food Machinery Corporation, Hoopeston, Nl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, ba 
Chisholm-Ryder Co., Niagara Falls, 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, I. 
A. K. Robins & Co., Inc., Baltimore, Md. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, nl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING ENIVES. 
Ayars Machine Co., Salem a 
Chisholm-Ryder Co., Niagara ‘edits, M. 
H. Langsenkamp Co., indianapolis, Ind. 
. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, nl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
one Machinery Corporation, Hoopeston, Ill. 
Indianapolis, 
A. K. Robins & Co , Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Fowd Machinery Corporation, Hoopeston, Il. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp _ Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 
Berlin Chapman Company, Berlin, Wis. 
Chishalm-Ryder Co., Niagara Falls, a 
Food Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston Il. 
ae Copper & Brass Works, nite, Ohio 
. H. Langsenkamp Co., oo Ind. 
Lee Metal Products Co., hilipsburg, Pa. 
. K. Robins & Co., Inc., Gallen, Md. 


THE CANNING TRADE 


WHERE TO BUY — Continued 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, I 

ae Copper & Brass Works, Hamilton, Ohio 
H. Langsenkamp Co., Indianapolis, Ind. 

oa Metal Products Co., Inc., Philipsburg, P.. 

A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Cot Hoopeston, III. 
F. = Langsenkamp , Indianapolis, Ind. 

A. K. Robins & Co., oe. Baltimore, Md. 


GENERAL SUPPLIES 


Jersey Package Co., an, N. J. 
Riverside Manufacturing Co , Murfreesboro, N. C, 


BOOKS, on Canning, Formula, Etc. 
A Complete Course in Canning. 
The Almanac of the Canning ar 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 


CANS, Tin, All Kinds. 
American Can + New York Ci 
Can Co., New York City. 
Crown Can Co., Baltimore, Md. 


INSURANCE, Canners. 
Canners’ Exchange, Lansing B. being Chi 
Food Industries Chicago 26, Ill. 
Universal Underwriters, Kansas City = "Mo. 


LABELS 
Gamse Litho. Md. 
R. J. Kittridge Chicago, Ill. 


Piedmont Label “Bedford, Va. 

Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Corp., Rochester, N. Y. 
United States Printing & Litho, Co., Cincinnati, O. 


LABORATORIES, for Analysis of Goods, Etc. 


National Canners Assn., Washington, D. C. 


PASTE, CANNERS’. 


Langsenkamp & Co., Indianapolis, Ind. 
. K. Robins & Co., Inc., Baltimore, Md. 


SALES CONSULTANTS. 
Bob White, Chicago 11, II. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 


SEASONING. 
Basic Vegetable Products Co., Vacaville, Cal. 


SEEDS, Canners’, All Varieties. 


Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 

Michael-Leonard ‘Co., Sioux City, Ia. 

Northrup, King & Co., Minneapolis, Minn. 

Rogers Bros. Seed Co., Chicago, Ill. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 

S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEEDS, PEA AND BEAN. 


Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 

Gallatin Valley Seed Co., Bozeman, Mont. 
Michael-Leonard Co., Sioux City, Ia. 

Northrup, King & Co., Minneapolis, Minn. 

Rogers Bros. Seed Co., Chicago, Ill. 
Washburn-Wilson Seed Co., Moscow, Idaho. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 

S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, ‘ >nn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ta. 
Northrup, King & Co., Minneapolis, Minn. 
Francis C. Stokes Co., Vincentown, N. J. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEED TREATMENT. 


Northrup, King & Co., Minneapolis, Minn. 
U. S. Rubber Co., New York City. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
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THE 
C ompliments 3 for Every Canning Need 


OF THE SEASON The House of ROBINS 


offers a great line of 
Canning Machinery and 


Supplies designed and 

To You ee built to give the great- 
est practical service 

and efficiency for pack- 
ers of fruits and veg- 


MAY YOUR HOLIDAY SEASON } etables. Prompt ship- 


ment and immediate at- 
BE A JOYOUS ONE tention to your require- 
ments have enabled us 
to build our business 
solidly on the confi- 
dence of canners every- 


THE SINCLAIR-SCOTT CO. where. No noni where you are, we can serve you. 


z= ROBINS IMPROVED STRI 
“The Original Grader House” . carvan NGLESS 


BALTIMORE MARYLAND 


Equipped with automatic feed 
hopper. Large capacity. Specially 


hy ae constructed hopper permits cutting 


exceptionally large quantity. 


Beans pass under cutting head in 
loose form and not in bunches. 
Standard head cuts 1” pieces. 
Special heads to order. 


ROBINS GRADING TABLE 


Equipped with an apron of con- 
tinuous metal slats 30 inches wide, 
overall length 7 feet. Capacity up 
to 10 tons per hour. Furnished for 
belt or motor drive. 


ROBINS PERFORATED 
CRATES 


to give maximum service. 


% This style prevents damage 
2 to small cans. Welded 


construction; few repairs 
needed. Welded heavy 


bi top and bottom rings. 
OFLLT, 4 0, : ROBINS ROLLER INSPECTION 
TABLE 
ALT/MORE,, All metal, welded construction; 
4 equipped with ball bearing steel 


rollers. Furnished for belt or motor 
drive. 


FOR CANNED. © 

FRUITSANOVEGETABLES 
~ OBINS & COMPANY, Inc. 
BALTIMORE, MD., U.S. A. 


MANUFACTURERS OF CANNING EQUIPMENT 
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Sincere wishes to our friends of the trade 


for 
A Very Happy Christmas 


and 


A Victorious New Year 


Associated Seed Growers, Inc. 


New Haven 2, Connecticut 
Atlanta 2 Cambridge, N.Y. Indianapolis 4 Los Angeles 21 Memphis 2 
Milford, Conn. Oakland 7 Salinas San Antonio 6 
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